AMBULATORY
STRATEGY

A new reality. ..

Most health systems
now derive a majority
of their enterprise
revenue from
ambulatory care.
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Sources: Impact of Change® v14.0; PharMetrics; CMS; Sg2 Analysis, 2018.

For a deeper exploration of ambulatory strategy, including a p—
detailed methodology illustrated with Sg2 sample data and .1 q '
case studies, please see the Sg2 report Ambulatory Strategy: - |
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